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Try as they might, the liberal media and 
far-left Democrats simply cannot beat 
President George W. Bush. 

 White House correspondent Bill
Sammon shows that, despite the Left 
attacking President Bush on everything 
from Iraq to Supreme Court nominees to 
hurricanes, the president has applied his 
unique brand of "strategery" to vanquish 
John Kerry and embark on a 
breathtakingly audacious second-term 
agenda.

Washington 
Times

In Sammon's latest book, "

," he explains that while the rabid 
mainstream press has steadily imploded, 
President Bush has helped bring 
democratic elections to the Middle East, 
two outstanding new justices to the 
Supreme Court, continued economic 
growth at home, and a long string of successes in the war on terror.

Strategery: 
How George W. Bush Is Defeating 
Terrorists, Outwitting Democrats, 
and Confounding the Mainstream
Media

With unprecedented access to President Bush, Vice President Cheney, and 
Karl Rove, Sammon reveals how the White House has ignored the liberal
media and liberal Democrats, leaving them increasingly impotent and 
irrelevant. 

also offers a behind-the-scenes look inside the White House, 
including:
Strategery

The White House reactions to the two failed attempts by CBS 
producer Mary Mapes to bring down the Bush presidency. 

How the Left's lack of self-control from Abu Ghraib, Iraq, Cindy 
Sheehan, through the Roberts and Alito Supreme Court nominations 
always causes them to over-play their hand, ceding the political 
victory to the president time and again. 

A front-row look at the head games played by the White House press 
corps and the president during Q & A sessions. 

How the president, despite mistakes, always seems to save himself 
with a simple but heartfelt statement that is ignored or ridiculed by 
his opponents but well received by voters.

Be one of the first to own bestselling author Bill Sammon's 
and save 34% off the bookstore price. Click here:

Strategery
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